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THIS ISN'T AN ESCAPE

IT’S A CALLI
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New York Snow Report

SnowReport Cams Overview = Open Resorts
Open Dates = Closing Dates = Lodging
Lift Tickets
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Elegance Meets Alpine Adventure in
Mountain Village

By Telurde Mountain Vilage | Nowember 6 2023 | Lifstie Spoosred Post
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Sponsored by Telluride Mountain Village

Life Wide Open

Winter adventures are just a gondola away from Telluride, In Mountain Village,
the best of the San Juans are at your doorstep, from skiing to ice skating to
sightseeing. With breathtaking vistas and fresh powder waiting for first tracks,
Mountain Viliage isn’t simply an escape. It's a calling.

Visit Mountain Village
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Vacations are making a major comeback, which means it's time for you to
pack your bags and head out on that trip you've long been dreaming of. But
hang on, do you even remember how to pack a suitcase anymore?

We wouldn't blame you if you forgot. After all, it's likely been a minute since
you've thought about deciding between a checked bag or a carry-on, which
toiletries fit the TSA sizing guidelines, and if you should or shouldn't bring
your packing cubes along for the ride.

If you need a little help getting started, Lydia Mansel, travel writer and YOU WANT T0
founder of Just Packed, a traveler's resource for packing lists and product RELIVE
recommendations, is here to share her advice. Here are 10 packing tips
straight from Mansel that will have you packing like a pro in no time.

MOUNTAIN VILLAGE
Think about your mode of
transportation.

JETSETTER comSires  Tpkess  H

According to Mansel, she allows her mode of transportation to dictate just
how overpacked her bags can get. “The way | pack a suitcase depends on
how I'm traveling,” Mansel explains. For example, if she's driving or flying

I ri | d e aS but only bringing a carry-on, she allows herself to overpack a little. Like
p Mansel, your mode of transport should help you decide just how much you o
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MOUNTAIN VILLAGE

This is where the sunshine lights up the slopes.
Where powder waits for first tracks. And where
senses live unleashed. WHERE

SENSES
LIVE
UNLEASHED

"ELLURIDE
MOUNTAIN YILLAGE

EVER FELT THE CLOUDS

BENEATH YOUR FEET?

Learn More

ABC News Live Rundown: Thursday, October 12, 2023

Learn more >

N\
Q¥ H
Wake up to vistas stretching past the horizon and
clouds floating beneath your feet. Welcome to
Mountain Village.

K Share to Facebook W Share to Twitter

The Other Side of Telluride  Learn more

|

|
telluride.com
Welcome to Mountain Vill...
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Campaign Performance
Total Impressions 33.3 Million

Click Through Rate .51% CTR

Video Completion Rate 78% VCR
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Campaign Performance

VIANT.

Revenue per 1,000
Impressions

$16.09

Hotel Revenue per Unique

$352.91
Traveler

Total Estimated Revenue | $1,513,963

Total Flight Bookings 230

Total Hotel Bookings 1,147

‘{.ADARA

TELLURIDE"

Campaign ROI
Total Estimated Lodging Revenue $1,513,963
Campaign Spend with Viant $250,000
Estimated Return on Investment $6.05 in revenue/$1 spent

* Measurement through winter campaign with Viant: CTV, Pre-
Roll, Display, Retargeting, Travel Endemic

« 26 million impressions, 79% of total media impressions

« Data is estimated through a sample size that is statistically
modeled to generate totals
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Visit Telluride 1. Visit Telluride

; : Visit Telluride
>sponsored - & Sponsored - ) Sponsored - @
Ride the gondola to Mour!tgin lelage, wh_ere boutiques, Catch the classics under an open sky in Mountain Village. Every Feed your taste for the extraordinary at Market on the Plaza. Shop
restaurants and awe-inspiring vistas await. Saturday, all summer long. from local artisans every Wednesday in Mountain Village.

 HIGH-EIVE
me STARS

TELLURIDE.COM TELLURIDE.COM
A N TELLURIDE.COM
Discover Mountain Village Learn more ; Market on the Plaza Learn more
Beyond It Al Movies Under the Stars Learn more Bevond It All
S eyond

Beyond It All

ij Like [J comment . Share i [li' Like [J comment ’ Share
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International Promotions

« Mexico: Robb Report, Luxury Travel, Gentleman
Magazine

» Australia: Get Lost, Escape, Signature Luxury Travel
« UK: National Geographic

» International travel trade FAM co-op with Telluride
Ski Resort in February with 12 attendees

« Sunrise Australia - #1 Morning Show live broadcast

« Mountain Travel Symposium International Dinner
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Travel Trends

Source: Destination Analysts
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88% of American travelers say they will take at least
one leisure trip in the next 12 months, and 80% have
existing trip plans. Excitement for travel is at an 8.0 out
of 10.

33% of American travelers plan to take an international
trip in the next year, similar to 2023.

Anticipation of a recession has dipped to under 45%, a
post pandemic-era low, however travel costs continue
to be a top deterrent to travel. Value inducements will
make a comeback this year. Destination “dupes” are
also trending.



Lodging Metrics: Winter Actuals

Destination
ADR Adjusted Paid & Owner Occupancy Adjusted RevPAR Adjusted Paid Occupancy % ©
$811 ~-0% $813  54.2% 4% 56.5% $375 -6% $401  46.3% -6% 49.3%

Mountain Village Telluride

ADR Adjusted RevPAR ADR Adjusted RevPAR

$863 v4% $902 $443 v3% $458 $720 ~5% $688 $289 v12% $330
primary  comp ¢ primary ompar primary compare primary ompar
Adjusted Paid & Owner Occupancy Adjusted Paid Occupancy % Adjusted Paid & Owner Occupancy Adjusted Paid Occupancy %

58.6% ~1% 58.2% 51.3% ~1% 50.7%

pimary  comp . primary

48.2% v11% 54.3% 40.1% v16% 47.9%

primary primary
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Lodging Metrics: Winter Actuals

Mountain Village Monthly Occupancy

Wll| KEYDATA

Adjusted Paid & Owner Occupancy

B 12/1/2023 to 4/7/2024 as of 4/29/2024 | 58.6% M 12/1/2022 to 4/7/2023 as of 5/1/2023 | 58.2%
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Copyright Key Data, LLC 2024
Created: 4/29/24 13:04 PM
Data Source: VR (Direct)
Market(s): Mountain Village
Filter(s): none
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Lodging Metrics: Mountain Village Winter YO5

ADR Adjusted RevPAR
$863 ~70% $506 $443 +101% $220
primary compare primary ~ompare
Adjusted Paid & Owner Occupancy Adjusted Paid Occupancy %
58.6% ~18% 49.6% 51.3% ~18% 43.4%
primary compare primary -ompar
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Lodging Metrics: Summer Pace

Destination
ADR Adjusted Paid & Owner Occupancy Adjusted RevPAR Adjusted Paid Occupancy %
$640 -1%  $648 31.7% 1% 31.9% $128 -9%  $141 20.1% 8% 21.8%

Mountain Village Telluride
ADR Adjusted RevPAR ADR Adjusted RevPAR
$621 ~6% $662 $103 ~9% $113 $656 3% $634 $162 *8% $176
Adjusted Paid & Owner Occupancy Adjusted Paid Occupancy % Adjusted Paid & Owner Occupancy © Adjusted Paid Occupancy %
30.0% ~1% 29.6% 16.6% v3% 17.1% 34.3% v1% 34.7% 24.8% v11% 27.7%
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Lodging Metrics: Mountain Village Summer Pace

Wlll KEYDATA
Adjusted Paid & Owner Occupancy
- 232024 10 1072002024 as of 5/8722024 | 30.2 -37370””10‘\1"\’.\““3:1(...10"‘0"3 20.8%
1009%
B0%
60%
2% 1
40% 8%
79, 4 1%
79
) ' l . . A)
0%
B8/23 1123 823 23 3
Copyright Key Data, LLC 2024
Created: 5/8/24 13:05 PM

Data Source: VR (Direct)
Market(g): Mountain Village
Filter(s): none
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Business & Guest Resources

T E D B

THE OFFICIAL GUIDE | SUMMER/FALL 2024

MOUNTAIN
VILLAGE

ANNUAL REPORT

- MAGNIEICENT™

- SAN MIGUEL

THERIVER HAS A STORY TO TELL

o
w

HORSING AROUND | FESTIVE FOURTH | SPA-TACULAR

e

TELLURIDE"

Summer Map

Summer Visitor Guide

Peak Sheet

TTB 2023 Mountain Village Annual Report
CTO Destination Learning Lab

Economic Dashboard
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Thank you!
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