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TO U II I S M B O A II 0 

MAN-IATTAN re pie rood n , 

Elegance Meets Alpine Adventure in 
Mountain Village 
!v le rcle Vbrt,m Vi 

h lh9 ~ d Cdor.addl Sin 'l ~~ ~•d 1&.U ..ib"4• Talri»\ l;,-no.& bak c.ar,oo, ~ts. rt-• 

rc-001w,, CCln'if4let;.51.<~~("'t l'!-cf'eSl(r,t,(Pnrrxono111 l4.COOI001Pf,,l"-Sr'thr:rth 

11.<:JTt4Vde-.~o,..OIUie.-.::stsc~ pctolJ o~ 

rtt..ac.o.,•11ty TNt.o.11~M.thlbJ!Wolra.l.1nd•S.UAKo:'1A'Wd" w1h~th 2,CCOd.JJit'# 

lO"eS l trc, • .irs<1;,l i"'"'!fS..v.()t'.(kt~o,..ts8?9Tetr,:1jn~~202J f)<>u.,t~Dfn"Cw~rttO\()Cjl 

k)raurlc:kltt.s~~n ~utd!.:<t!io,,Uou 11"4t lf>t'}Uf".ltlSl'li$" 

-l<l~Wh.-4lu-.~ 1,cir..-.a.nr.1Go11Lr"C!CfW1<1! ~--. , ...... ob 

,__.___,....,.,,_,_......,fl~--~-- ..... , .... ,, .. ,_i-.w,--,......-, 
--'P°'""' .,,,..,..,.;o,v,•iNor•~n,.., .. ....,4!0fJ/'-'"'10lfll\.oli.T-n-.. 

t.,o,JotdllWM~ ....... Mrl<Orro"C"'"'"~'!KOl11YJ•;,l..r111\¥"2'!-aCIN-d1"1<t:tl\ 

-kai,a,mt,I ... H--·~----6'-~---... ,,..._.,DM.., .. 
lr~e11...-r.-n"1'e&n..•""'d~caN11NO<t.,~r~11rdll;l:­

l!il...,......,..,,'!I" 

"'°'-"'•·"•" ...... _,..,, __ ,._01111, ......... ,,,,.JOl',fll'ttO,, ... ,~.._ 

..-,,a,~'e>Qui:....--.ifldd>e .. l •J....ed1te0-1•b,i;:11t0 ~ j"""'4-<MIUII• "-tel 

ffm,,w 

Sf)on ored by Telluride Uountaln V llase 

Life Wide Open 

adv nturu 
the bes! of Iha San e at your doorstep. 

slg tseeing. With vistas an fresh powderwal Ing lor first tracks, 
Mountain Vil ge Is an eSCl\l)e I s a lng, 
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s 

TRAVEL+ 
LEISURE TRIP IDEAS DESTINATIONS WORLD'S BEST TIPS+ PLANNING CRUIS ES ABOUT US 

Vacations are making a major comeback, which means it's time for you to 

pack your bags and head out on that trip you've long been dreaming of. But 

hang on, do you even remember how to pack a suitcase anymore? 

We wouldn't blame you if you forgot. Ahe, all, it's likely been a minute since 

you've thought about deciding between a checked bag or a carry-011. which 

toiletries fit the TSA sizing guidelines, and if you should or shouldn~ bring 

your packing cubes along for the ride. 

If you need a little help getting started, Lydia Mansel, travel writer and 

founder of Just Packed, a uaveler's resource for packing lists and product 

recommendations, is here to share her advice. Here are 1 o packing tips 

straight from Mansel that will have you packing lfke a pro In no time. 

Think about your mode of 
transportation. 
According to Mansel, she allows her mode of transportation to dictate Just 

how overpacked her bags can get. 'The way I pack a su~case depends oo 

how I'm traveling.' Mansel explains. FOf example, 1f she's driving or flying 

but only bringing a carry-on, she allows herself to overpack a lrttle. like 

Mansel, your mode of transport should help you decide just how much you 

Q_ SUBSCRIBE 
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• EWS 

More V 

ABC News Live Ru ndown: Thursday, October 12, 2023 t i 

11 Share to Facl!book W Share to Twitt... 
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_ . ...., Telluride Mountain Vlllag 
sored X 

T111s is where the sunshin lights up the slopes. 
Where powder waits for first tracks. And where 
senses live unleashed. 

tellurlde.com 
The 0th r Sid ofTelluride 
Welcome to Mountain Viii_ 

Learn more 

00 
Wake up t<> vlstaa Sir ttlltng put Ille llorlzan nd 
cl<><,d floa g bel\eath your le t. Wetto, ID 
Mountain Village-. 
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Winter Marketing 
Campaign Performance 

Total Impressions 33.3 Million 

Click Through Rate .51% CTR 

Video Completion Rate 78% VCR 
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VIANT~ Campaign ROI 

Total Estimated Lodging Revenue $1,513,963 

Revenue per 1,000 
$16.09 

Impressions 

Hotel Revenue per Unique 
$352.91 

I Traveler 

Campaign Spend with Viant $250,000 

I Estimated Return on Investment $6.05 in revenue/$1 spent I 

Total Estimated Revenue $1,513,963 

Total Flight Bookings 230 

Total Hotel Bookings 1,147 
~ 

TELLURIDE 
TO U II ISM BO A 11 0 

• Measurement through winter campaign with Viant: CTV, Pre-
Roll, Display, Retargeting, Travel Endemic 

• 26 million impressions, 79% of total media impressions 

• Data is estimated through a sample size that is statistically 
modeled to generate totals 
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Campaign ROI 
Total Estimated Lodging Revenue $1,513,963 
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Visit Telluride 
Sponsored • 0 

Ride the gondola to Mountain Village, where boutiques, 
restaurants and awe-inspiring vistas await. 

TELLURIDE.COM 

Discover Mountain Village 
Beyond It All 

r(J Like CJ Comment 

Learn more 

~ Share 

Visit Telluride 
Sponsored • 0 

Catch the classics under an open sky in Mountain Village. Every 
Saturday, all summer long. 

TELLURIDE.COM 

Movies Under the Stars 

Beyond It All 

[L] Like CJ Comment 

Learn more 

~ Share 

••• Visit Telluride 
Sponsored 0 

Feed your taste for the extraordinary at Market on the Plaza. Shop 
from local artisans every Wednesday in Mountain Village. 

TELLURIDE.COM 

Market on the Plaza 
Beyond It All 

r(Jlike 

Learn more 

CJ Comment ~ Share 

https://TELLURIDE.COM
https://TELLURIDE.COM
https://TELLURIDE.COM


INTERNATIONAL INTERNATIONAL INTERNATIONAL 



International Promotions 

• Mexico: Robb Report, Luxury Travel, Gentleman 
Magazine 

• Australia: Get Lost, Escape, Signature Luxury Travel 

• UK: National Geographic 

• International travel trade FAM co-op with Telluride 
Ski Resort in February with 12 attendees 

• Sunrise Australia - #1 Morning Show live broadcast 

• Mountain Travel Symposium International Dinner 
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International Promotions 

TELLURIDE. 

• Mexico: Robb Report, Luxury Travel, Gentleman 
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• Australia: Get Lost, Escape, Signature Luxury Travel 
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Travel Trends 

88% of American travelers say they will take at least 
one leisure trip in the next 12 months, and 80% have 
existing trip plans. Excitement for travel is at an 8.0 out 
of 10. 

33% of American travelers plan to take an international 
trip in the next year, similar to 2023. 

Anticipation of a recession has dipped to under 45%, a 
post pandemic-era low, however travel costs continue 
to be a top deterrent to travel. Value inducements will 
make a comeback this year. Destination “dupes” are 
also trending. 

Source: Destination Analysts 
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88% of American travelers say they will take at least 
one leisure trip in the next 12 months, and 80% have 
existing trip plans. Excitement for travel is at an 8.0 out 
of 10. 

33% of American travelers plan to take an international 
trip in the next year, similar to 2023. 

Anticipation of a recession has dipped to under 45%, a 
post pandemic-era low, however travel costs continue 
to be a top deterrent to travel. Value inducements will 
make a comeback this year. Destination "dupes" are 
also trending. 
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